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1. GCF Backgroundand context
1.1. Background

The Children and Nature programme is a flagship programme fdD e S NJ/ 5§ FREAQ3

(launched in 2018The Children and Nature
Programmewasled jointly by Natural England, Defra and Department&ducationwith a budget of
£10m.

Social farms & Gardens, in partnership with Thrive, dedddre project, one

of threepillars2 ¥ G KS D2 @SNY Y Sy (i Qragramiké ThR GiBwihg CayeRarming (pragdts
workedwith care farmers, potential care farmers and commissioners from education, health and social
care to: i) raise the profile of care farming; ii) build the capacity of the care farming sector by ingreasi

both the supply of and the demand for care farming places in England; and to iii) maintain a consistent and
reliable standard of service delivery from all care farms.

The Projectaimvas toSELJ YR YR GNI ya¥2NY OF NB tghpfdgidraimed S NIJA (
of:

i) Advocacysupport and resources,

i) Training

iii) Regional and national networking

iv) Quiality assuranceia the Care farming Code of Practice

to enable existing care farmers to increase the scope and quality of care farming activities offeted and
attract newcarefarmersand green care practitionets join this growing sector.

1.2. Project Partners

SF&G is a UK wide charity that assists nearly 2,000 organisations to support the health and wellbeing of
individuals, communities, and the environment through engagement with nabased activities. SF&G
works with and supports a widspectrum of organisations delivering services such as Green Care and
community and social naturbased activities, across the whole of the UK, working in both urban and rural
settings.

Their remit includes:
1 Demonstrating the importance and benefits of natdrased activities, advocating on behalf of
nature-based organisations.
9 Providing support and advice for community growers nationally and internationally.
1 Delivery of training programmes and resourcegtass roots organisations.
1 Promotion of quality assurance via the Green Care Quality Mark to support members to provide
commissioned services and to demonstrate delivery of {gjgdlity provision.

Established in 1978, Thrive is the gardening for health charity that uses gardening to make positive changes
to the lives of people who are living with disabilities or ill health, or who are isolated, disadvantaged, or
vulnerable. Thrive delivers sociati8erapeutic horticulture programmes from its centres in London,
WwSIFRAY3I YR . ANVAYIAKIY (G2 AYLINRGS |y AYRAGARIZ f Qa
thinking skills. Thrive also offers a variety of training, education and advice sdovipeactitioners and
professionals using natwieased interventions for health and wellbeing (ranging from introductory

L supported by Defra, funded by the Department of Education and managed by Natural England


https://www.gov.uk/government/publications/25-year-environment-plan
https://www.gov.uk/government/publications/25-year-environment-plan
https://www.farmgarden.org.uk/gcf
https://www.farmgarden.org.uk/
https://www.thrive.org.uk/
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workshops to extended learning) and offers practical information and gardening advice to help people
realise the health benefits of gdening in their own space and time.

1.3. Effects ofCovid19 and other external challenges on the GCF project

Our work on GCF has nmten immune from the need to change and adepe to budgetary changeand
adjustments to the timescale of the GCF pmjand of coursehe Covid 19 pandemi@s a result, lie final

delivery approactof Growing Care Farmingas significantly different tthe original plan

' FGSNI GKS 1 dzyOK Ay al & Riloirgm Sepfetbei 208Febriary R, thea ¥ G K S
Growing Care Farming team had already started reprofiling and revising the GCF delivery model and

budget, as a response to learning from the pilot phase. Some further reprofiling and adjustments to both

the budget ad the delivery model took place to factor in delays and restrictions resulting from-C8yid
oFrasSR 2y GKS lFaadzvLiiazy GKIG GKAy3Ia g2dZ R 32 ol O
not to be the case.

As we entered the first lockdown March 2020, we had just launched our suite of faméace training,
had started to roll out the regional engagement work in the regions, and were eagerly awaiting several
promotional events all of which had to go on hold because of the pandemic.

All GE staff remained in post, although some were garloughed during the second lockdown, and we
worked hard to turn a programme of work that was heavily focussed onttat&ce events, training and
engagement into something that could be run completelogely until restrictions were lifted. With
Qovid-19 being no respecter of regional geography, we made the decision to adapt our work to a more
centralised delivery model, enabling care farmers from all over the country to participate immediately,
rather than waiting for the phased regional rollit in the original GCF delivery plan. We felt that this
change, together with the increase in central support, networking and resources would enable the
maximum number of people to benefit in challenging timeghilst maintaining the alimportant national
advocacy for the sector.

The reductions in budgefifstly in Septembei2020 andhen again in 2021) and the reduced timescale of

the GCF project as a result of the pressure the pandemic placed on Government resources, has also had a
pronounced effect on project delivery. Many of the aspect of the project that we aimed to deliver had to be
dropped and for the last year of the project, staff hours wereueat] and all faceto-face events and

networking shelvedAs a resulbf thismuch of the second stage development widilat was planned

suffered due to a lack of timt® implement.

However the work continued andne focus of GCfemained onsupporting care farmers, to increase
adzLIL2 NI | yR O2YYdzyAOlFIGA2Y gAGK (GKS aSOG2NE G2 (1SS
their service users, to buoy spirits up to help reduce isolatimat to encourage uptake and completion of

care farming Code of Practice applications. We continued to speak to care farmers across the country,
ensuring that their concerns and issues were being passed on and continued to represent the sector
throughout. Many care farms, city farms and green care providers got in contact with us towards the end of
the first lockdown about reopening and resuming activities. With responsibilities for looking after staff,
volunteers, and the people they support, questions abx@gulations, risk management and health and

safety came in thick and fast. For example, we were repeatedly asked for advice on how reopening can
happen in a safe and responsible way, so we worked with highly experienced, Code Assessors to create a
checHist to aid reopening.

Our partners at Thrive, worked hard to reformat our fadoeface training to make the courses appropriate

for delivering remotely, our networking was all done online, and we upgraded our ability to host different
types of resourceen our web platforms, and all the staff team were involved in producing resources (such
as video, webinars and podcasts) to share via our wehsiteaccessible at the click of a button.
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1.4. The care farming sector and Covi®

As with all other areas of the economy, the care farming sdeatmedmanychallenges over the last year
because othe Covid19 pandemic The logisticaandfinancial pressures on small businessese great
and the social distancing and lockdown redtinns put particular pressuren care farm and green care
sitestrying to deliver services to some of the most vulnerable people in so&detyng the first national
lockdown, many care farntdosed their doors to clientsvhereassomewere asked toremain openo
provideservices(for example for vulnerable children and the children of key workansl othersto
support people with learning disabiliti€As the lockdown continuedare farms that were closed worried
about the vulnerable people thesupportandhad deepseated concerns about the surviwdlthe
businessgiven the tight margins so mamsere forced to operate under fronsashstrapped
commissioners

Amidst many hearbreaking stories however, there were reasons for optimism. So roarefarmers got

in touch with GCF, telling us stories of how they continued to connect withahents, sharing their
fantastic social media approaches and reporting how their commungiggyorters and commissioners
wererallying round them. Some farmgere still operating aninimum service, with commissioners keen to
see some of the most vulnerable service usergported, albeit it in a responsible, socially distanced way.

In the autumn and the new year 2021, with tluer lockdowns coming into force, many care farms were
once again battling with a desire to remain open and accessible fqyabple they support and with their
obligation to contribute to the national effort to reduce thefection rate. Again, some cafarms closed,
although many continued to offer a reduced service or online support.

Qur confirmed thatl16% of care farms said they were

facing challenges due to Covid. In contrast,37% of care farms have seen an increase in engutiego

the pandemicand 29% an increase in referrals, with 28% experiencing no ch@tiyger changes due to

Covid19that were highlighted in the survagiclude low number of referrals during lockdowns, followed by

surges and backlogs as they were lifted; some service users being hesitant to return due to Covid anxiety;
FYR I OKFy3S Ay GeLlS 2F NBFSNNIf FyR ASNIAOS dza SN

However care farms once ag@a showed that they could rise to the challeniyée asked care farms and

green care sites to let us know about any changes their organisation made, and which of these were so
successful that they will be continuing them in the futufbese innovations iheded:increased

engagement with Facebook and social media, creation of newsletters and increased communication, online
support and activity sessions, welfare checks, development of new resources and activity packs, changes to
operating procedures and owgach workMost organisations told us that they would be continuing with

their innovations such as engaging on social media, online newsletters, online support sessions and
changed operating procedures but about 10% told us that they would be stopping¢nedte delivery

after Covid

In terms of fow the Coviemdp LI YRSYA O KI & | FFSOGSR LINRPINBaa Ay R
over the last yearin the latest survey about half of the prospectiveare farmerssaid that their plans and
progress had been delayed in some way but that things were now moving forward, around a third told us
that Covid made no difference to how they were progressing, and others said that the pandemic gave them
more planning time whit enabled them to progress faster

G/ 20AR ONRAAKG dza ©@2f dzyGSSNB 6K2 KIF @S 0SSy FFFSOIi
farm, which has confirmed our beliefs about the importance of access to the natural environment on
people's welbeing and made us want to push forward with our lestgnding desire to establish care farm
LINE GA&A2Y 2y aAlGSodé

2|n a survey to SF&G membsazarried out in April 202@4%of care farmavere completely closed with nobody all attending 57% told us that
some staff and volunteensere working under social distancing measubes$ remainedclosed to the public and service uset3% said that some
staff and volunteers are working but with reduced access to public and onlye2&torking as normal.

7
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1.5. Staffing

As the project ggw and adaped, so dd the project team. The Growing Care Farming project staff team
compriset:

Dr Rachel Bragg, Care Farming Development Manager

Deborah Evan®fegional Care Farming Manager

Katie Jefferies, GCF Project Officer

Pearl Cousins, Code of Practice Administrator

Saah Marrison, Regional Support Officer

Hannah Beal, Digital Content Coordinageho joined the team i©ctober2020)

Sophie Antonelli, Digital Content Support (who joined the tea®eptember 202D

=4 =4 -4 -4 8 _a 9

SF&G staff who also wart on the GCF project include:

1 JennieReed, Communications Coordinator

1 Meggie RogersCommunications Coordinator (whaok over from Jennie Reevdhilston maternity
leave

Wewere also fortunate to have support froother colleagues abocial Farms & Gardens

1 Angie Strattor{(Finance), Carmel Ferguson (Administration), Suzanne Haynean@HRjane Godwin
(Membership).

Thrive staff who also wodd on the GCF project include:

Damien Newman, Training, Education and Consultancy Manager
Freddie WatsofStubbs, Learning and Techogy Officer

Neil Wilcox, Training & Education Officer

Mark Emery, Training & Education Officer

Mark Lang, Communications and PR Manager

=a =4 -4 -8 -9

The GCF Project Management Group conegkis

9 Chris Blythe; Director, Social farms & Gardefumtil December 2021)
9 Kathryn RossiterCEO, Thrive

1 Dr Rachel Bragg, Care Farming Development Manager

1 Deborah Evans Regional Care Farming Manager
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2. AdvocacySupport and Resources

2.1. Advocacy and promotion Approach and adaptions

Animportant part of the role of GCkas the advocacy and promotion of cdegming at a national and
policy level, to simultaneously increase the pressure to drive up demand for care farming places and to
support the creation of further supphpligning the expansion of care farming services with pelay(and

still is)critica. Care farming complements a range of key policy drivers across sectors including (but not
exclusively) those relating to mental health (including dementia), specialist education, social prescribing
and agriculture.

The original approach of the GCBject was to be via various fate-face meetings with key policymakers
andprofessionals involved in healthcare, social care, education and agriculture at a national level. Although
this was how the work startedace to face advocaayason hold during he Covidl9 restrictionsand then
remained unsuitabldor the remainder of the project due to restrictions in GCF budget and timescale
Howeverremote advocacygontinued (as and when appropriatelfter the first year of rérictions.

and we will be redireting staff time into developing online resources and other support.

In terms of our GCF advocacy and promotional wowking the height of the pandemiit,was

inappropriate for the focus to be amdvocacyduring these difficult times. The audiences that we wanted

to promote care farming te health, social care, and educational professionals responsible for
commissioning servicesightly had their attention focused on dealing with the Cetfiicrisis ad

managing the significant changes that occurred. Similarly, the agricultural sector also faced challenges with
Covid19, and the pressures to the food supply chain that come with it. We continued to advocate that care
farming can become an additional amoe stream and thus make the farm more resilient in times of
economic uncertainty, but we did not promote care farming in the manner we had originally planned, until
later in 2021. We were also aware that the care farming, commissioning and wider envirowae likely

to look quite different post Covid9 and our delivery of the GCF project needed to reflect this.

Over the last two years, there has been an increasing recognition of the part that nature can play in helping
people to feel better. During thieckdowns, many people turned to their gardens or to nearby parks and
natural spaces for solace, and for many this made a huge difference to how they coped mentally in difficult
times.Related to this a important message that wegromoted, is thatwith thisnew level of understanding

of how beneficial the outdoors can be for our mental heatthre farms and green care sitaie therefore
well-placed to be an important part of theation's mental health recovery post pandemic.

2.2. Advocacyand promotionactivities

This section cover

Advocacy and promotionaictivities
Communications and social media
Media engagement

GCF Updates

National conference

=A =4 =4 =8 =9

A key part of the Project hingeon the success of developing good relationships with those responsible for
referrals in health, social care and specialist education, Eloical Commissioning Groufmew Integrated
Care Systems (IGSpeneral Practitioners, Social Prescribing Ses\aoel schools/Alternative Provision
Institutions etc.), in order to engage with currently available referral mechanisms and to promote the use
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of care farming within them. With this in minthe GCF tearhaveattendeda variety of meetings about
social precribing, promoting care farming and green care as an ideal option for social prescribing whilst at
the same time highlighting the need for sustainable funding for service providers.

In the same vein we have also been promoting care farming in discassionnd ELBI(Environmental

Land Management Scheme) to highlight how care farming can be considered a 'public good' provided by
farmers and to support the development of resilient, sustainable, and environmentally friendly farm
businesses Many carearms received funding for care farming via Higher Level Stewardship in the
predecessor Countryside Stewardship scheme and we are keen to see this continuesfisdelAppendix

A).

The Care Farming Development Manager and other GCF stafpl@weted care farming and the GCF
project atnearly 10Qdifferent meetings and eventver theproject(see Tabl&.1), ranging from small in
depth meetings with single organisatio(sich asEAREducation )ESC,
Dementia Adventurepartnerships and conferencgsuch asAgriFood Charity Partnershigpuntryside
Classroomand theOxford Farmingind CLA annual Conferengethrough to roundtable discussions
informingthe Natural England Boaahd Government departmentésuch as a Cabinet Office event to
discuss the role of nature in social prescrihiadvinistry of Justice discussion Brison Farmsand the All
Party Parliamentary Group (APPG) on Health and the natural envirohment

Table2.1. Advocacy and promotional work

2019 2021/22
120 2020/21

Activities

Annual Annual Annual

QL Q2 Q3 04 Ql Q2 Q3 Q4 ‘T

total Total

Meetings attended
by GCF staff for
advocacy and 15 4 5 7 12 28 14 | 6 12 9 41 84
promotion of care
farming
Presentations
given by GCF staff
to promote care 7 0 2 0 0 2 1 0 3 2 6 15
farming to
stakeholders

Engagement with th6CRINR 2S00 Qa &a20A L f YSRALl I néanly préenoteing SNI |y
care farming sector, budlso providel peer to peer and other support for care farmecemmissionerand
interested partiesand signposts to relevaimformation and training opportunities.

Communication with care farmers, prospective care farmers and others within the $extdreen
paramount during thechallenging Covid9timesandthe GCF tearworked hard to ensuréhat care
farming and theGCF project remag@d in the public eyesothat advocacy euld continue to build on this,
after the pandemic Wealsoreviewedthe project comnunicationsapproachto communicae more

3 Care Farming Development Manager, Dr Rachel Bragg spoke with Janet Hughes, the Programme Director, of Defra's FutarelFarming

Countryside Programme about where care farming fits in with ELM and the wider agenda, which hdartaneetings with Defrgincluding

the Farming in Protected Landscapes (FiPL) yeauth theRural Payments Agencilsg meetings with Department for Education on care farming

and Alternative Provisian

4 Othernotablemeetings and events includMeetings with LEAF, FSC, Dementia Adventdegess to Farms partnershifountryside Classroom,

National Outdoors for All Working Grouphe Country TrusNational Aademyfor Social Prescribing¥een Care Coalition Everns - Health Expo
2019,Solutions to Isolation Conference at Future Roots, The Wildlife Trusts' webinar: Wild LIVE: So, where next for nattishdachBng® >

/T'da gSOAYIFNI a!'y St NIe Ay aNad&GonnacyionsCorieics Layhéhdf Natdrédhn Orestriptifiidving L2 £ A O ¢ =
Communities webinaiGreen Social Prescribing Community of Practice Collaborative

10
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frequently to keep people informed as to whatshappening in the sector and to maintain engagement in
the project.

Each monthstarting in June 202@ye set up a nevonline communications theme that we pusHt via the
GCF Twittechannel.Over theproject, these themes havimcluded:

202021 2021-22

- June,Training - April, GCF Conference

- July,Covid19 Recovery - May, Education

- August,A Snapshot of the Sector - June,Countryside Classroom

- SeptemberCode of Practice - July, Annual Survey release

- October, Legal Governance of care farms - August, getting outside for summer

- November, Surviving the winter; - September, Maximising income for
activities and tips for the cold winter Green Care sites
months - October, Training

- December, Care Farm Christmas - November,Care farming for @mentia

- JanuaryCare Farming for Mental Health - December, Care Farmifgr Learning

- FebruaryCare Farming for Social Care Disabilities and ASD

- March,Celebrating Care Farming: - January, Celehting Progression through
Adapting to Change Care Farming

- February, Annual Survegsults
- March, Project Closerand legacy

The focus for GCF communicatianss mainlyia our social media channel3witter and YouTuhe
although the team regularly postl and responédto queries inthe

which supports peer to peer learrgnTwitter was selected as the focus of our social media effort
due to the existing network of care farmers, commissioners and other relevant stakeholders using the
platform. The historic Care Farming UK Twitter account was rebranded to represent thenG ©arie
Farming project.

The content produced on our Twitter account incldggomotion of care farming as a service provision,
the work of the GCF project (events, new resources, training etc) and sharing good practice and relevant
content from other orgnisations. Some examples of our most popular tweetse highlighted below

Growing Care Farming Growing Care Farming Growing Care Farming
B8 Delivering #CareFarming services & want to #PathwaysCareFarm will be on @5_News €} EXCITING ANNOUNCEMENT €3
strengthen your service provision? any minute now, talking about all the
wonderful work taking place at Pathways @
'Developing good practice in care farming' will Join us on March 25th for our online event, bringing our
equip you with info on how to improve your Be sure fo tune inll community together to reflect on a challenging year, celebrate all
already faniaslic services & demonsirate their ' that has been achieved & look ahead 1o the future for
value to the sectorl You can watch live here X
https:#/my5 tvichannels/channel-5 #CareFarming in the UKI
Iore info below SCareF P
https://www farmgarden org uk/civicrm/event ;S::a ;T:S"lg”;m°°fsr:::é:?e More info & booking:
niovresei=1&id=613 :Gree“carewf,rxsg ' hitps-/ffarmgarden org uk/civicrm/eventinfo?id=709&reset=1
pic twitter. com/MICETBbbLA pic twitter. com/ges87XYSAg pic.twitter.com/Le8QRS6Myu

The account is also usednetwork with individuals, to ensure as many| . ..o care raming
peoplewere aware of the project as possible and to promote upcomir| & e e e S ™ ™
training and eventsAn example of one of the promotional initiatives i e = e e seeneon BE

. . . You cal ew the full video here:
Twitter was the promotion obur filmsto promote the use of care farmgarden orgukinews/care-faming:mental-heath-
farming in different commissioning sectoEsachfilm wasallocated a o

. . #SocialFarming #SocialPrescribing #GreenCareWorks

month of Twitter coveragebeing the focus and theme of all tweets pic witer.comiewFUGYazm
within that month.For example, we released thié/ I N FIF NYAYy I T2 NJ

a 2 OA I film iOAeMEER021in line with various social care campaigns that take place throughout

5Google Alerts was also used to identify new articles and new web pages that were related to care farming. This allosreateiseigvant
content on twitter that hadn't come from us, allowing us to advocate on behalf of the sector using external ess@d signposting to relevant
sites with ease.
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Februay such as Dignity Action Day, Sign2Sing Week and YouCanCareWeg&k202dmpaigns allowed
us to draw focus towardthe value and importance afare farmingn the context ofsocial careand
premierour film to tie thisall together.

A YouTube account was set up for the GCF project. Films and recordings of events produced by the project
were housed on the GCF YouTube account (as well as on the GCF website where appropriate), and videos
from other organisations (such as individual cten films)were also highligted and stored in a playlist.

This alloved us to signpost enquiries to the channel so that users can obtain (are share) visual information
about care farming whilst simultaneously being signposting to care farming/green igaeisations with a
YouTube presencét the end of the GCF project, all videos have been movadtaylistin the main SF&G
YouTube channel to ensure a sustaindbigacy

Quarterly and annual statistics fatl our social media can bedind in Table.2.

Table2.2. GCF Social media statistics

2020/21 GCF Total
Measure N |
nnua
Q@ Q4 Lo Q4 Q2 Q3 Q4

Number of

Twitter

impression§ | 157.3 | 28.5 | 50.8 | 81.9 | 90.1 251.3 46.8 | 315 | 242 | 9.2 111.7 520

(thousands,

K)

Average

TW|tter_ - 314 | 593 | 900 | 890 2697 514 | 346 | 266 | 120 312 3009

impressions

per day
5 | Engagement 142
E | rate” (%) 098 | 12| 18| 1.8 | 16 1.6 1 18 | 1.8 | 24 1.75 '
E (ave)

Retweets - | sa | 123|175 | 154 | 506 | 84 | 63 | 122| 21 | 200 | 79

Number of

total .| 24] 219 222 2281 9588 | 2319 | 2356 | 2379 | 2378| 2358 | 2358

followers 4 1 7 8

Number of

followers - 19 47 36 61 163 31 37 23 -1 90 253

gained

Number of

video views - 159 | 459 | 590 | 1723 2931 1321 | 1048 | 1692 | 1312 5373 8304
2 | Number of
2 | watch hours - 9.5 | 31.3| 36.1| 104 181 78.4 | 645 | 87.8 | 78.1 | 308.8 | 489.8
3
> | Number of

total

. - 11 20 29 47 47 66 82 99 117 117 117
subscribers

While marketing tools like newsletters are helpful in reaching certain demographics, social media was
effective in reaching other demographics, including prospective care farmers, service users or family
members of service users who may otherwise not haeen aware that the project and care farming was
available to them. Similarly, YouTube provided a platform for us to disseminate large amounts of
information globally, at the viewers convenience, which proved beneficial in reaching beyond the project
scope For example, wavould see a spike in event and training registrations after promotion on twitter,

6TKS (20GFf ydzvoSNI 2F GAYSa I D/C (6SSG Aa akKzgy 2y a2YS02ReQa GAYSE A
7 Shows how many twitter followers out of every thousand have reacted to the tweet; an engagement rate between 0.33% amhditteizd
very high
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often from individuals previously not affiliated with the project or SF&G in any way. This seajthegtour
social media communications captaraudiences that were previously untapped ahérefore wasa
strong addition to other promotional resources like the GCF Newsketter

In 2019/20 wo major eventsvere held, the GCF Project Launch and the Going Live event for Yorkshire &
HumbersideIn 2020/21 hree major eventsvere held, a Going Live event in both the North East and North
253G FyYyR (KS 12§t 3o ORWF SINSNI SC 'WNRdh gvent geheRatea Ji A y 3
substantial amount of interest in the projeahdcontinued the conversation arourtie importance of

care farming, particularly in live of the Covifl pandemic, witiwitter, YouTube and email engagement

peaking during each periodll faceto-faceevents ceased for the GCF project after March 2020 due to the
pandemic restrictions anceductions in the GCF budget.

During 2019/20 media engagemeintluded

- Defra, wanted to produce a short piece with a care farmer for their internal newsletter.

- BBC Radio Yorkeatured a story on care farming on their channel with an interview with Sarah
Marrison

- BBC Radio Humbefeatured coverage of the Going Live evemtYorkshire & Humberside and
information on the GCF project

- Farmers Weekly Proagricaroduced an article on care farming and the diversification opportunity
this could provide for readers. The article can be found:.

- Northern Farmer attended the regional live event in Yorkshire & Humberside and created an
article on the project and sector, which can be folirie.

During2020/21 media engagemeimcluded

- Farmers Guardianfeatured some of our care farms in their national 24hrs campaign in August.
The webpage for the campaign be found-e.

- The Guardianproduced gpiece on care farminthat canbe found

- Positive News magazinavrote a feature on the benefits of care/therapeutic farmithat can be
found .

-t S2 L) S$Qa C Nty &featrre anlSbclalyF&ms & Gardens, which indimfermation
about the GCF Project and tCF case studieke issue can be found

- Farmer's Guardiaywrote an article orgreen recovery featuring an interview with Rachel Bragg.
The article can be found

During 2021/22media engagemerincluded
- University of Essexpublished an online news piece regarding ®BE being awarded to Dr Rachel
Bragg. Theiece can be found
- BBChave been in touch requesting statistics for a documentary they aired on Pennyhooks Care
Farm onJanuary 3%2022. The documentary and supporting information can be fotrd:.
- Care Management Mattergpublished a feature offare Farming and the Power of Ecotherapy
The feature can be found

Originaly, once theGCF project had been launched in May 2019 angilo¢ delivery plase of the GCF
project wasunderway Growing Care FarmirBulletins werecirculated quarterly via emaihnd also
uploaded onto the website to allow Thrive and other organisations to signpost to them in their own
newsletters, whilst keeping a consistent GCF messagebUlletins highlighted the major project events
and developments. Monthly Regional newsletters written by the Regional Engagement staffrezamiso
sentviaemaill & G KS NI 3 Xfér yhére infoBnyationsdeChiadesan
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With the onset of thgpandemic and the associated restions GCF Bulletinsioved from a quarterly to a
monthly basispartly due to the increasing amount of news and funding information but also due to the
need for increasing communication witlare farmers and other stakeluters in the sector over the
challenging times brought by Covi®. AlIGCHulletins can be foundere. Due to the changes to the
regional networking element of the GCF project, thgional é&Newsletters ceased from July 2020 and
instead updates and regional specific information was included in the main GCF Huhetin3 new
subsections North, South, Central and East

Thesheer volume of regional information danding, training and other opportunities (peer support,
networking, tender opportunities, etc) being gathered and communicated to care farmers by the RSO,
resulted in a decisiom June 20210 separate this information from the main GCF project news wie
creation of a separate Resources Round Up bulletivere opportunities of all types relevant to care
farmingandgreen carevere curated.

Thisround uphas proved extremely popular with high levels of opening and click thsfugm recipients
andwe have received praise froorganisationsuch as Natural England on the quality of this publication.
Again, the quality and popularity of this bulletin has been recognised by the wider organisation, and
resources have been allocated to continuing thdldtin andexpandngits reach/readership to the whole
membership in the futurenore details

Natural England hosted the launch of the Growing Care Farming project at the Roy&8leagdreague in
London on 13th May 201%peakers at the launch included: Therese Coffey, Minister for the Environment,
Defra; Nadim Zahawi, Minister for Children andhiigs at the Department for Education; Natural England
Chief Executive Marian Spaltames Sanderson, Director of Personalised Care gtNiiils Coulman, Care
Farmer, Hall FarnChris Baker, Commissioner, OngadDr Rachel Bragg, Care Farming Develogmen
Manager, Social Farms & Gardekkore details about the launch event can be fourle.

Originally the first of two GCF national conferences was scheduled to take place in November 2020. Due to
the Covid19restrictions and uncertainty as to when face to face gatherocwgddbe allowed, we

postponed the conferencand then took the decisioto hold it remotelyin 2021 Theonline conference

W/ St SONFGAY 3 /| NB Clvwiivhely ah¥arthRMardEaw ficdcaré farmihgkahdyg@eéh Q
care community come together virtually to showcase some of the fantastic workabkiplace on care

farms in light of the Covid9 pandemicOurRegionalCare Farming Managepenedthe eventwith the

first showing othe fitm, which\wadolloived by\an update on GCF Project

progress fromour Care Farming Development Manager

The mainfocusof the conference looked at care farming adaptions due to the pandemic, chaired by
Rachael FelChambers of Densholme Care Farm in Hull, who spoke of the challenges that the pandemic had
presented at Densholme and across the sedbefpreintroducing eab of our guest speakers.

91 Liz Marley of Poppies Care Farnginffolk spoke of the various community pushes that they have
taken part in since the beginning of lockdown, such as the provision of veg boxes to local cafes and
charities, cleaning of local nat trails and taking part in big charity pushes such as Comic Relief.

1 Jo Dudek of Fields and Farmé @icestershirespoke of her experience of opening a care farm at
the start of a pandemic, and how the care farming Code of Practice and CEVAS cdwassistad
her in this.

1 Robin Asquith and Adam Wren from Camphill Village Trust, spoke about their new online offering;
Opportunity TV, which had been created to ensure service users and staff memdélarsrierected
even when apart, and the opportuniti¢kis has presented to Adam as a care farnbegeficiary
to take on more responsibility. They also spoke of the new sites they are working on, which focus
on improving access to nature in urban areas.
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The event then closed withgenaryQuestion& Answersession, allowingttendees to pose gquestions to
speakerdor valuedinsight Following the event, positive feedback was receifreth attendeesand
presenters who found the conference to be useintightful and positiveArecording of the eventan be
found

2.3. Supportandresources; Approach and adaptions

As communication with a range of different audiences (e.g. care farmers, commissioners, agriculturalists,
health, social care and educational professionals) was k&irarange of supportingvents and

resourcesvere developed throughout the durationfahe project to support the growth of the care

farming sector. These resources inclddieformation for those who are setting up a care farm or other
greencare site and promotional materials for care farmers to use with commissioners locally and

regionally. We also develegd promotional and supporting resources for stakeholders to use at a national

and policy level, as well as information and guidance for commissioners, case studies, online resources and
videos, advice and guidance on complyinthwiie Code of Practice and other innovative materials.

Originally, hese resourcewere toaugment the regional engagement work to ensure extensive

independent local support for care farms around Englalid.hoped theresourcesvould help to identify
potential demand for care farm places localyd that asupport system wuld be available to each

individual care farmThis support would comprid®th central resources and shared learning from other
regions, fed back to help care farmers to create apeling case for the benefits of care farming specific

to the various commissioning bodies, as well as assist in identifying and addressing any barriers to referral,
ultimately building capacity for advocacy and engagement at the regional (and local) level

However, vith the restrictions of Covid9 and budget constraintsall faceto-facedelivery ceased iMarch
2020 andahe focus for resourceand supportshifted onto online resource development andtimately the
development ofan onlinecare farmingy y 2 ¢ f S R InSddiionav&deviloped new ways to engage
remotelywith our network of care farmers and prospective care farnard new ways to offer support

and to share good practidarough online networking and themed webinaiihis not only ensured

maximum accessibility during Covid restrictions but also adds to the comprehensive GCF project legacy.

In addition, h early 2021, we collaborated wittEAF Educatiéand the32 partner organisationthat
make up Countryside ClEr®om) to make care farming more accessible for teachers and education
referrersby creatinga permanent presence on the websiledicated tocare farming TheCountryside
Classroonwebsite is a free online hub of teaching resources, people to ask, acelspia visit designed to
enable teachers to use food, farming and the natural environment in and out of the clasdtasian
important place for teachers to find free higjuality educational supporndtherefore we felt it wasvell
positioned to prouvile an ideal platfornfor promoting the benefits of care farimg to educational settings.

Again working togethemwith LEAREducationin May 2021 the GCReam developed a comprehensive plan

in supportingLEARarmers who deliver farm visits and other engagement opportunities to grow their
offeringfor young people with a defined nedd include care farmig Specificallynoving N2 ¥ WCI NI
+AAA0aQ (2 ,uwedltinely suppdringfaimets in dev#bing care farmingervicesThis work
was originally to span across 2 years of the project, but dukd timescale changes it took place o®er
months.

The other major element of this GCF workstream were the annual surveys of the care farming and gree
care sector surveyd he 2019/20 survey was unaffected by the pandemic, but the 2021 survey was delayed
and an additional snapshot survey abaatre farm statusluring the second lockdown was also conducted.

8 Linking Environment and Farmirig5Aland the 32 partner organisations that make up Countryside Classroom
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2.4. Support and resources

This section covers:

Themed webinars

Case studiedilmsand other resources

Care farming Knowledge Bamed other webpages
Countryside Classroof@are farming hub
Farmvisits plus; with LEAREducation

Annual survegof the care farming sector

=A =4 =4 =4 -4 =9

The value of themed meetings deliverladeto-faceduring the Pilot phase of the GCF projeets
highlightedby many stakeholderd’hemed meetings or eventallowed specifictopicsto be addressed
responding tahe needs of the sectorRestrictiondue to Covid19 meantthat we hadto postpone9and
then cancel) fac¢o-facedeliveryanddevelopthesethemedmeetingsasonline webinars. This enalué¢he
project to continue engaging with care farmepspspectivesand commissioners (where appropriate)
during the difficult lockdown and recovesyages These themedvebinarsalso alloved for involvement of
commissioners and potential commissionerseferrers, many of whom are often too busy to attend face
to face meetings butvere able to attend these shorter themed meetings that do not require travel.

We hosted fourteen webinardsetween May 2020 and December 2021. These webinars attempted to
address pertinent issues that were being raised by care farmers and/or provided information which could
be helpful to their new and adapted approaches to staying connected with the servicearsk supporters
during the pandemic. The twelve webinars delivered included the following themes.

W Creative engagement aocialmedia

W IT and data protection

() Reducing Covid risk and-opening your care farm

W Care Farming A snapshot of the sectgbased on 2020 annual care farming survey results)
W Crowdfunding

W Developing your own awards and qualifications using AQA

W Surviving the winter

() Governance options

W Care Farming for dementia

w Measuring Outcomes

W Case study the Story of Clynfyw ¢a farm

W Care farming for Education

W Green Social Prescribigdvaking it work for you (as an SF&G Monthly Member Webinar)
W Care farming; a snapshot of our sector (as an SF&G Monthly Member Webinar)

A total of 382 attendees (see Tal@d) from all 9 England regions and from Wales, Northern Ireland and
Scotland attended. All webinars were recorded and uploaded onto the SF&G website and YouTube to
enable access to the recording for legacy and also to allow peoplévehalzt aRefidllie sessions to view
them. The success of this approach and relevance to the wider membership was recognised by SF&G and
our final two webinars were promoted as SF&G Monthly Member Webinars, which will be continuing after
the end of the project.
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Table2.3. GCHhemed webinar engagement

2020/21 2021/22

Attendees
Annual Annual

o Total o o Total

Care farmers 15 25 37 29 106 18 18 22 0 58 164

Prospective
care farmers
Health and
social care 2 3 3 1 9 4 0 7 0 11 22
professionals
Education
professionals
People from
wider nature- 4 4 16 7 31 6 1 13 0 20 51
based sector
People from
agricultural 3 0 4 0 7 1 0 1 0 2 9
sector

8 15 27 11 61 26 4 17 0 47 108

20 case studies were developed throughout the Growing Care Farming pcagdict

1 8care farm case studiasere wiitten to showcase the diversity care farming models and the
range of different approachdaaken. These first case studiesveredseveralaspectscare farm
setup and developmenthe activities that take placen site and the associated challenges and
achievements that théndividud farms experienced. The purpose of fexase studies is to help
those interested in starting a care farm, care farmers, referrers and commissioners in health, social
care and specialist edation, potential care farming service users and their families to gain insight
into life on a care farm.

1 2two lived experience case studibighlighting how care farming has helped peogpie their own
words One a service user turned volunteer asemndly a care farm voluntedyoth of whom
outline how being involved with a care fam has benefitted them

1 2 commissioner case studies which highlight partnerships between care farms and their
commissioning agenciesncluding how they started and how refais work, plus challenges and
achievements from the perspective thfe commissioners and the care farmers they work with.

1 1case studwhowinghow one care farmer foundiorking through and achievirthe care farming
Code of Practice (now the Green Care Quality Mark) invaluable in startimgrieeiarming delivery
journey.

91 4 casestudies highlighting care farming for young people as part of alternative education provision.
The GCF project worked witiEAF Educatidn make care farming more accessible for teachers
and education referrerand part of this work produced thesmse studies for the Countryside
Classroonwebsite for more information about this worlsee sectior?.4.4).

1 3 case studies werproduced by Dementia Adventure atfie GCF teano highlight the
development of care farming services for people living with dementia. Social Farms & Gardens
were a partner in @ementia training initiative called pfunded by the
Community Lottery Fundnd the case studiedeveloped through GOEature different funding
and support approache® supporting people living with dementia on care farms
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At the start of the GCF project, we developed some films together with our partners at Thrive to give some
more information about care farming W2 K G A & Q/@)|tHeBodd df Raick (JhtBoduction to the

| 2 R&@We GCF proje€tas well aproducing some film footage as part of the mixed media content
within the GCF training courses.

Later on in the projectniresponse to the unavailability of national level referralrages due to Covid

priorities and restrictionsa set offour films aimed at each commissioning secn@re produced in

collaboration with the film company Jones Millbank in Bristobrder to promotehe benefits ofcare
farmingremotelyto relevantdecision makersTheF A f Ya F20dza 2y GKS o0SySTAda
KSIf OK |y &eleaset JauSnw 203 QW/ | NE T I NI X weBased Fdbduary2@A | £  OF
W/ | NB T N A yQGeleisedNiM&/ RaGhd Care2Fdrtig for Dementia and Older Peopge
releasedNovember 2021

AfimwasalsoRS @St 2 LISR F2NJ G6KS ylLGA2y It O2yFTSNBYyOS Ay al
I RF LJG A y 3 wihi¢h highKghtgd3&r@ of the ways care farms developed innovatiorsefuice
delivery during the pandemisee sectior2.2.4).

In the finalsixmonths of the project, @ were also keen to produce some filto#d from the perspective of

care farming beneficiaries themselves that demonstratecesses angrogressionsas a result ofheir

involvement withcarefarmingandfive films were developeq[ dz] S Q Ay S{NINENXal A &N { (G 2 N.
I I NNE Q& Ra (2 NIBNJ WhiclSsRaw the diversifiy of people who take part in care farming

programmes andhe differingoutcomes for

each individual. . a
Finally, a second more accessiatel
contemporary®@ S NBA A 2 Wha2iFCaieK S

Farming® FAf Y & which WdsR R dzO &P

launched inDecember 20210 correspond with H ' %
the end of the delivery phase of the GCF projecQ R %,
work. All the13 of theGCF produced videos can ap ’ ;L

be found via theg. or on the gl ‘_ . ’ . b

A number of other resources were produced during the GCF pr@jedtthese include:

1 Aleaflet on care farming and the GCF Project, which aims to provide a snapshot of care farming for
those that are unfamiliar with the sector, and outlines the definition of care farming, who can
benefit from care farming, why it works and the role of B€F Project, as well as contact
information for the GCF team. The leafleasdisseminated at various events, such as the GCF
Project Launch and the Going Live regional event in Yorkshire and Humlzerdidealso available

1 Anintroductory information sheet giving an overview of care farming has been produced, outlining
what care farming is, who care farming is for and who benefits together with an introduotibre
GCF Project. Seg .

T W/ I NB Tl NY @uetedeling hIntBfiedqlres f@m & variety of different people
wanting to visit a care farm. Whilst undoubtedly the best way of showing people what happens on
a care farm, farm visits can be a lot of work to organise, take care farmer time away from delivering
sewvices and can have potentially adverse effects on service users and on the sector if not handled

9 All videos from the will be migrated to the
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gSttd 1a LINI 2F GKS D/ C LINRER2SOl ¢S RS@OSt 2LISR
Ministers andother interested parties to ensure that visiglp smoothly, do not have a deleterious
effect and highlight best practice.

T ¢2 O2YLX SYSyid GKA&aX ¢S faz2 LINBLINBR | WaSRAL
to outline what they would like to achieve from visiting a care farm, or in caslesomedia, what
angle, wha@spectshey are particularly interested inall of which helpso managethe
expectations of both parties.

As awareness and recognition of care farming has grown, it became increasingly apparent that knowledge
and resources to support its development existed in more and more disparate places. Websites, wide
ranging social media interactions, forum discussiomsyersity research papers, industry bulletins, care

farm publications and the wealth of experience and knowledge that has been garnered by the care farmers
themselves and other supporting parties over the years.

Reflections from the pilot phase of G&Bmbined with the limitations on faem®-face interactionsand the
budget restrictiondrought about by Covid9, suggested it was timely to look at aggregating all this

knowledge into a simple online, easihydexed and easy to access,
repositoryorsyemc| y26y Fa | WYiy2gftSR3IS o
base is a seerve online library of information about a service or

topic (in this case care farming) that can interact and respond to

user inputmore effectively

Learn about care farming P
Therefore in the summerof 2020we recruited a Digital Content
Get started as a care farmer 4 Coordinatorand a Digital Content Suppdd the GCFstaff teamto
lead onthe development of our knowledge base acwhtent for
Explore care farming services 4 it. The GCF knowledge base enahis to create, curate, share,
utilise and manage knowledge acrdbe sector in order to
ey sl Rt e > enhance the support and promotion of care farmand provide a
i WAKRALYR26Q T2NJ 6KS LINRB2SOG FyR Al
Find a care farm 2

outcomes.This isconfirmed by the web analyti¢d able 4), which
N show that theunique views of caréarming web content trebled in
six months after the launch of the care farming knowledge base.

Find care farming research

r— \

Theknowledge basevill remain promoted and accessilda the SF&G website after the end of the
Growing Care Farming project enatsd will provde a valuable legaciyn terms of continued suppond
information forthosewithin the sectorand for other interested parties'he knowledge base can be found

Access of theidital contentof the Growing Care Farming project has shasteady increase in views
over time,and this has beesupported bythe amordinatedcommunications activity and promotiom
particular, the ntroductory contentthat has beerdeveloped for care farmers, prospective care farmers
and those with an interest in care farmihgsreceived the most views.

Theanalytics of ouknowledge baseresourcepagesand other key webpages on the GCF section of the
SF&G websitever the timespan of the proje@re shown in Tabl2.4.
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The original suite of webpages developed for the GCF priject://www.farmgarden.org.uk/ggwere

targeted towards care farmers and prospective care farmers, commissioners from health, education and
social care, and service users and their families. The original GCF webpages also included sections on the
main adivities of the delivery; i) Training, support and resources, ii) Regional Networking and ii) Quality
AssuranceAll these resources have subsequently been migrated to the knowledge base or other relevant
and accessible pages of the main Social Far@s&lens website.

Our GCF work in thregions(seeSection4) was highlighted in the Regional Networking pages which
contairedthree broad regiong North (York$ire and Humbeside NW and NE Central and EaswW\.
Midlands, E Mithnds and East of Englapd@andSouth W, SE and Londptdoweverwith the changes and
reductions to the regional networking work within G@ife to Covid and budget reductiotiseese pages
were scaled back arftave now been removedinformation on groups and networks in the regs can be
found here.

Table2.4. Engagement with GCF webpages

2020/21 2021/22
Webpages; 2019
no of views /20 Annual Annual

Total QAL e Total

GCF
Homepage | 3015 764 1011 | 853 | 1395 | 4023 1016 | 689 854 746 3305 10,343

What is Care
Farming? 319 85 221 177 271 754 82 51 98 93 324 1,397
page
Case studies
page

Events
page
Support and
Resources - 331 239 111 295 976 143 73 32 20 268 1244
homepage
Training
homepage
Regional
Networking 152 87 96 104 137 424 116 101 85 89 391 967
homepage
Quality
Assurance;
Code of 160 84 297 536 692 1609 493 479 426 513 1911 3,680
Practice
page
Knowledge
Base pages
All GCF
Pages 4928 | 2672 | 3565 | 4794 | 6980 | 18,011 | 4881 | 3994 | 4021 | 4229 | 17,125 | 40,064

255 42 83 177 115 417 136 123 237 189 685 1,357

- 238 298 332 376 1244 301 197 2 0 500 1744

1257 197 341 342 823 1703 315 219 486 571 1591 4,551

- - - - - - 2388 | 4178 | 3895 | 4210 | 14641 | 14641

2.4.4. Countryside Classroom

As part of the GCF work of promoting care farming to commissioners and potential reféheSCF team
worked withLEAF Educatiaon a piece of worko make care farming more accessible for teachers and
education referrersvia Countryside Classrod®Over half of UK care farms work with young people with
Autism Spectrum Disorde(ASDpand learning difficulties or as part of Alternative Provision, with 40%
working with under 18s with learning disabilities, mental ill health or physical disabilities. Referrals to care

0 Countryside Classroom is a managed by a partnerst8g efganisations that represent the very best in food, farming and environment
education Both Social Farms & Gardens afth\FEducation are existing members of the partnership
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farms can be part of SEND, part of an Education, Health and Car@&PRIGR) or as Alternative Education
Provision. Care farms also help young people with mental health and wellbeing or rehabilitation.

Countryside Classroois a website thahelps teachers to find resources, places to visit and school support
relating to the themes of food, farming and the natural environmeand thesite contains a range of

guality assured educational content from hundreds of contributdte GCF team felt th&ountryside
Classroonwaswell-positioned to provide a platform for promoting the benefitsaafre farmingdirectly to
those ineducational settinggn addition to its originatemit. In partneship with LEAREducation and the

web developers Suru, the GCF teaarkedto developmore information about care farming hifferent
typesof educational setting (€., SEND provision, Alternative Provision.gtaighlight locations whereare
farms are availabland todemonstrate benefits and good practiosingcase studies.

As a result, are farming now has a permanewtK dzrd tke Countryside Classroom webs(tgee ) and

it featuresan overview of why care farming works so well for young people, a video, a searchable map and
case studies. Teachers and education referrers can now learn more about care farming and search for care
farms in their local ®@a. The GEteamhope thatthe Countryside Classroom resources will help education
professionals understand the hugely positive impact that care farming and green care services can have on
young people and their educati@ndwantedto make it easier for students who might be strligg with
mainstream education to be referred to local care farms and benefit from theictigaging services.

2SS NP AyONBRAoOf&@ L SIFaSR G2 4SS (KS | RRécarcaz2zy 27
farms have so much to offer scheoRaising the awareness of what care farms can deliver to mainstream
schools can only benefit young people. As part of this warkeached out to SENCOs across England who

are all amazed at what care farms can offer their pupils and are keen to abeasshy benefits they have

G 2 2 &afl BdwHrds, Director, Education and Public Engagement at LEAF

After the launch of the care farming hub on the Countryside Classroom webphbtgyia021the teamalso
encoura@dthosecare farmsworking with young pople to register on the new care farming hub
Currently there ar@7 care farms registered on the site.

Tofurther support the increase of care farming
services delivered from existing farmbe GCF

\ I
project team collaborated with EAFEducation ,"L EAES/  Socig\Farms *L‘Thrive
to work with LEAFnemberfarmers Many of LEAF Educstion e acala

the LEAFarmersare alreadyworking with LEAF et H °
Regional Education Consuita (RECdp offer School Visits Plus Pro;ect.

high-quality farm visitsaas part of mainstream The first s@p into the

education (i.eone-off visits andhot care

farming) LEAF farmers have a history of being\¥
forward-thinking and many were involved in ..
the project, which &
looked to welcome groups of young people
with special education needs or disabilities, specifically sensory impairments, or adultewiéntia, to
farms It therefore made sense for GCF and LEAF to work in partnershlprtately support farmersn
developing a care farming offeOriginally this work was expected to span 2 years of the GCF project
delivery but withthe early closure of the project, this work was condensed $htoonthsfrom May 2021 to
January 2022

world of ‘care farming’.__

In the first instancel. EAF &jional Education Consultaragiendedthe several of the GCF training courses

to increase their understanding of care farmiftigese includedstarting with care farming, Developing good
practice in care farmindyurturingyoungpeople with anxiety andepressionand Developing Alternative
Provision on care farmsAfter attending these online sessions, the RECs sought volunteers (4 farmers) to
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develop their journey from the delivery of school eoff events to grow their offering into a care farming
provison for schools.

Once the farmers were selectgtthey accessed GCF resources onlthen visied a care farm accompanied

by LEAF RECs and GCF ataftthen afaceto-face CEVAS Therapeutic coursas organisedor the

farmers and LEAF RE@sattend (run by an experienced care farmer on another care jaftheRECsvere

AY FGGSYREFEYyOS G2 2FFSNI GKSANI SELISNASYOS Ay GNIyas
incorporate care farming visitsthey helged the farmergdevelop resources and practical activities to adapt

their current school provision to include care farming sessiBoth the RECs and tii&rowing @re

Farming team continud to work with the selected farmers to prepare them for their fisgtssions anthe

REC#elp facilitatethe first care farmingessionslelivered on the farmsEach of the four farms carried out

four care farming sessions assistediy LEAF RES.

As part of this journeythe farmers agreé to film a video diary of their progression throughout the project

to share their learnings amore accessible and engagiwgy for other farmers This journey hanot been

documented in this way before ansl a uniqueopportunity to promote care farmirgto the wider farming
network. These video diariesre nowhosted on the

B 4\& 1 andarealsosignposted from theSF&G trainingvebpages
; i \d| both for mainstream educational visits and care farming
Practical Activities *® . .
for Farm Visits (therapeutic)visits.
Aresourceforlarmers'\flho host repeat visits for children with o . o
it [ 9! C wSOa I PadicallAdtiBtiesfdd SaRn Visits W

document, aimed at helping farmers to develop activities for a care
farming sessiomand this is avadlble on the Countryside Classroom
website . The farmsn this workwill also be added to the care
farming section of Countryside Classroom as examples of places to
visit and willhighlight their offering to the schools that they have
worked with.

Further promotionof the resources and of widening the offer to
include care farming servicesll take place via LEAF atibir
networks of farmers, together with SF&G and Thrive network

In addition, he farmersare also taking part in the pilot of the Green
Care Quality Mariformerlythe care farming Code of Pract)ae
ensure that their care farmingervice provisiotis of high quality

Social Farms & Gardédsave tracked the scale and scope of the care farming sector since R0d&ling
valuable data for care farmers and people in the green care sastarell as for policy makers and
commissioning agenciesall surveys, inading those conducted as part of the Growing Care Farming work
can be foundhere. Care farming in the UK has grown from less than a hundred care ia2085to a

network of around400 cae farmsin 2022 Care farms vary in size, context and delivery appraath
together they form a key element of the green care sed@iftanges in number of care farms and care
farming places deliverefbr over the duration of the Growing Care Farming pcogre shown in Table 2.5.

In early 2020according to our there were an estimated 299 care farms currently operating in
the UK and a further 90 ithhe Republic of Ireland. Thewere also an estimated 150 prospective care farms

110ne of the main gdo pagesfor farmers looking to offer visits on farmsy R~ (istQS aWRKIXS T2 NJ 4KS /9! { (NI AYyAy3Io
2|n 2006it wascarried outby National Caredfming Initiative and then by Care Farming UK which mergedR@#CG to become SFE&G
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in various stagesf development. Both the numbers of care farms and prospective care farmsestaow
increasesince the previous survey in 2013ther key findings included:

1 Care Farms in the UK provide sersiéar a range of
people, including adults with a LearniBgsability (72%)
adults with mental ithealth (67% of care farms), adults Growing Care Farming
with ASD (65%), analith learning difficulties at 54%. For Annual Survey 2020: Full report
service users under 18, learning difficulty (53%), ASD FEEEEEEE
(52%) young people excluded from school or on
Alternative Provision (50%) and Learning Disal{if¢6)
were the most frequently catered for.

1 In England, the total number of weekly care farming
places reported by care farms in the survegs2,861
(from 3% of care farms)ntludingnumbers from 100%
of care farms in Englanthe total increasd to
approximately 9,536 places per week. Care faom2020 _
were delivering servicefr an average of 46 weeks per
year, sowe conservatively estimate that cafarmswere
delivering 438,656 places per year in England alone anc
469,660 in the UK.

1 Referrals to a care farm may come with or without funding. Some referral routes seem to be better
at providing funding for their individual referrals than othels 202Q referrals from social care and
education seeradto be better funded than those from health. Nearly 80% of referrals from i) Local
Authority social services; ii) seHferrals via personal social care budgets; iii) Local Authority
schools; and iv) SEN siems, ame with associated funding to pay for the service provision.

1 When an individual referral comes with associated funding, the care farm can provide the service,
as costs are covered. If a referral does not come with funding, the funding needsowdlet from
elsewhere. As a result, care farmers typicallg ttaaccess other funding sources to adequately
cover the costs of providing services and maintaining their organisation.

'1.;,, : SocialFarms
* . Th”l’e &Gardens

With 2020/21 being a very unusual and challenging year, the GCF team felt that it would not be appropriate
to run the annual care farming survey in January 2021 as originally planned. With the UK in lockdown and
many care farms operating at a reduced ceipaand others closed completely a true picture of the

number of care farming places provided by the sector wouldhaatbeen attained. The focus of the GCF

work for thistime wasmore about supporting the existing provision and working to reverse aoiire,

NI G§KSNJ GKIy $E LIS theiskofoBVefalboNd BatridimesBisuckuRcertainty, it would

also be unrealistic of the project to expect many people to set up new care farming business ventures
during the restrictions.

That said, itvas important to gauge the impact of the pandemic on the care farming sector and to
understandwhat the postCovid landscape loekl like so n 2021, the survey was delayed by six months
from January to August until after the worst of the Idokvns and restrictions were liftetb gain more
accurate data on the state of play of the sectioraddition,in the ywe also included questions
relating to the effects of Cowtl9 restrictions and extended the survey to include responses from
prospective care farmers and green care providers.

Inlate 2021, therewere 402 care farms and green camviders currently operating in the UK and a

further 80 in Ireland. TherweNB | £ 82 |y SadAYIFIGSR HHA WLINRPALISOUGA DS
of development. The number of care farms has grown by 34% since the previous survey in 201820

key findings included:
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1 Asin 2020,dr adults, the most common service user
groups attending care farms are those with a Learning
Disability (62% of care farms), with mentahiélalth
(61%), with ASDs (61%) and with learning difficulties at
49%. For yong people under 18, learning difficulty
(52%), ASD (52%), Learning Disability (41%) and thos
excluded from school or on Alternative Provision (25%
are the most common service user groups catered for.

1 Again, @er 80% of referrals from i) Local Authorstycial
services; ii) selfeferrals via personal social care
budgets; iii) Local Authority schools; and iv) SEN services,
come with associated funding to pay for the service
provision, compared to 30% or less from social
prescribing and other healthcarefegrals. However,
associated funding for referrals from probation services,
/| KAt RNByQa aSyidalt | SHfGK
and Charitable Sector (VCS) organisations increased
since the last survey.

1 In England, the total number of weekly care farming
placesis approximately 14,368 places per week. As care farms are delivering services for an
average of 47 weeks per yeave estimate that care farms are currently delivering 675,296 places
per year in England alone (representing a 54% increase from 438ij6&e the last survey) and
734,140 places per year in the UK (a rise in 5386 Table 26

[4%

¢Srya 6/alc¢o FyR £2¢d

This year we asked care farmers to tell us how they had been impacted bylCdeickdowns and
continued restrictions
1 Interms of lost delivery, this varied from site to site with 12% losing no delivery time and others
losing 75 weeks (just over 18 months). On average, care farms and green care sites lost 23 weeks
(almost 6 months) of delivery due to the pandemic resivics.
1 37% of care farms have seen an increase in enquiries and 29% an increase in referrals due to Covid
19, although 28% experienced no change. Other changes included a low number of referrals during
lockdowns, followed by surges and backlogs as theg lited; some service users being hesitant
G2 NBGdz2NY Rdz§S (2 /20AR FYEASGET yR | OKFy3aS A
9 Care farmers and green care providers developed new ways of working and created innovative
ways to stay in touch with theservice users during the pandemic. We asked them to let us know
about any changes their organisation made, and which were so successful that they are continuing
them in the future. The majority told us that they would be continuing with their innovatsuch
as engaging on social media, online newsletters, online support sessions and changed operating
procedures but about 10% told us that they would be stopping their remote delivery after Covid
restrictions have been lifted

Table2.5.Key changes in ca farming statistics over the duration of the GCF project

3 0,
No. of care farms 253 299 344 402 o1 103 _ 36% _ 34%
INCrease | INcrease
1 0,
No. of prospective 99 112 200 299 101 117 . 1026 _ 104%
care farms INCrease | Increase
0 0,
Weekly 0536 | 10210 | 14,368 | 15620 | 4832 | 5410 | 2P | 5%
care farmlng places INCrease | Increase
0, 0,
Annual Care 438,656 | 469,660 | 675,296 | 734,140 | 236,640 | 264488 | 4% | S7%
farming place$* increase | increase

3 And green care sites

4 Based on a 4Week delivey year
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